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: ‘the development of VoD in 24
-~ European countries

e Trends
e The issue of transparency



Audiovisual Media Services »
DRAFT DIRECTIVE

~ media serV|ce provider for the viewing of

~ programmes at the moment chosen by the
user and at his/her individual request on the
basis of a catalogue of programmes selected
by the media service provider”.



~  PRINCIPLES FOR IDENTIFYING AND
COUNTING PROVIDERS AND SERVICES

. Services with only adult content or musical
content have not been taken Into
consideration in the survey

« Same service marketed In various countries
counted as different services



I\/IBERQF PAYING VoD SERVICES IN

24 EUROPEAN.COUNTRIES (2002-2006)

2002 2003 2004 2005 2006



/:\ fserwce Included in a package of TV
%ﬁﬁﬁnels to TV set or to PC

e Cable -to TV set

 Digital satellite transmission to PVR

 Digital terrestrial transmission to PVR



~ BREAKDOWN OF EUROPEAN VoD
SERVICE BY DELIVERY (end 2006)

(A servic
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BER OF VoD SERVICES BY COUNTRY
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FACTORS OF DEVELOPMENT OF VoD

ment of D_TH and digital

e« Common area for film rights (Nordic
countries)



PROVIDERS OF VoD SERVICES
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e e e
= Cable operators: Telenet, Virgin Media, ONO, Casema

BESES——— @ 7 I
- - Broadcasters: Canal+, TPS, TF1, RAI, RTL Nederland, FT2, ARTE, M6,
~ BBC, Premiere, ProSieben Satl, Sky, Channel 4

- Film group: Svensk Filmindustri (Bonnier Group)
- Film & TV archives: NFI, INA

- Video publisher: Editions Montparnasse

- Retailers: Virgin, FNAC, Lovefilm, Glowria,

- Agregators : Cinezime, 4friends, Live Networks, Videonetwork, OD
Media



OPERATORS OF VoD SERVICES IN
UROPE BY_MAIN.ACTIVLLY.(End.2006)

‘operators /Z ISP

B Broadcasters
O Agregators

O Cableoperators

O Retailers
ODVD Renters
O Archives

O Producers

B Copyright Agency

B Film group

O Video publisher
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md to PC (5 to 15 EUR)
-~ - Download to burn (15 to 20 EUR)

e Free with advertising (FoD)



1OFOD
[01SVOD

[0 Download to own
B Rental VoD




ONTENT OF THE VOD OFFERS
OF EUROPEAN VoD SERVICES

O Films B Other programmes
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EADING SERVICES BY NUMBER OF —

FILMS IN.CATALOGUE (End.2006)

W{DE) 705
= SF-—Anytime (SE /7 DK /7 NO) ca 700
=« CYTA (CY) 700
e Virgin Media (GB) 640
e Alice Home TV Movies (DE) 600
e Filmflex (GB) 600
e OD Media catalogue (NL) 500
e Film Arkivet (NO) 500
e Clix Smart TV (PT) 500

In 2 Movies (DE 7/ AT / CH) 470



MPORTANCE OF VOD FOR THE FILM

e In France, lively debate on the contribution of VoD
operators and ISP to the financing of production —
Apparently this debate Is not yet on the agenda
elsewhere in Europe, but discussed in the Draft
Directive on Audiovisual Media Services



"DRAFT AVMS DIRECTIVE ON PROMOTION OF
'EUROPEAN.PRODUCTIONS
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re that on-demand services

iIce providers under their

~..... jurisdiction ~promote, where practicable and by

ate means, production of and access to European
o works. Such promotion could relate, inter alia,

- to the financial contribution made by such services to
the production and rights acquisition of European works
or

- to the share and/or prominence of European works in
the catalogue of programmes proposed by the service. »



TREND TO REDUCE THE WINDOWS

NAEITALIAC] YEAAdlllAaltTlon

m3 f 2 « Member States

mla service providers under their

_ do not transmit cinematographic works
perlods agreed with the rights holders. »

e Trend to reduce the window for Vod release (UK: from
90 to 60 days) — Disagreements in France

e Cases of « day to date » with video release in Nordic
countries, Belgium, Switzerland.



IPACT OF VoD FOR THE TELEVISION

_qutatlon of programmes with some

E@Wﬂes accessible only in VoD

VoD and evolution of TV audience

— Reduction of average viewing time in 18 European
countries on 34 in 2005

— Stronger impact on young peoples’ viewing time
— Fragmentation of audiences
— Challenge for audience measurement

Potential value of VoD for advertising



OWARDS AN EUROPEAN VoD MARKET ?
GEOGRAPHICAL.ELEXIBILLTY OF VoD SERVICES

m__ —— )

- Agregators with Pan-European ambitions (e.g .CinemaNow,
OD Media)

e Various services already exist with marketing in various
countries : SF-Anytime, Live Network, Sky by Broadband,
Sky Anytime,...

e Mainly national services with limited possibility of access in
other countries



i UNES VIDEO STORES AS THE FIRST
PAN-EUROPEAN-VoD-SERVICE ?
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ni, 1 PP :
—Wserwce to be 1400
~ launched in Europe end 12001 EiTunes
- 2007 » (LeS EChOS 27 10001 Music
= April 2007) 300/ Stores
Turnover
600
e Service probably 400 4 Lol
established in S aOT)
Luxembourg as iTunes

Music Stores 2004 2005 2006




|
J—

VoD AS A SOLUTION FOR THE
CIRCULATION.OE. EUROPEAN.EILMS ?
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- There is currently no European film distributor with
_;pan—Em’opean strategy and the capacity to purchase
N—— the VoD rights for the whole European market

- Problem of branding « European films »

- Risks of illusory technology-driven solutions to an
anthropological problem

- Programmes proposed by MEDIA 2007 and Eurimages
(support for the preparation of digital masters)



IN OF FILMS ON SOME VoD SERVICES IN
EUROPE

B Others
O Asia
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The Marketplace =

Sales Volume

JARFR AR

Variety
End"f Lo ng Tail




NEED FOR MORE TRANSPARENCY I

}—

e Data on the total number of downloads

e Data on the downloads of individual titles

e Data on the turnover of VoD activities



EUROPEAN AUDIOVISUAL
OBSERVATORY



