Video on Demand: risks and
opportunities for the distribution of
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THE EUROPEAN AUDIOVISUAL
OBSERVATORY

+ CREATION PROPOSED IN OCTOBER 1989 BY PRESIDENT
- MITTERAND IN THE CONTEXT OF ADOPTION OF THE TWF
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OBSERVATORY ACTIVITIES RELATED TO
ON-LINE DISTRIBUTION OF FILM AND
AUDIOVISUAL WORKS

e VARIOUS PUBLICATIONS RELATED TO THE LEGAL ASPECTS
OF ON-LINE DISTRIBUTION, COPYRIGHT ISSUES,... (IRI1S)
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68 FILM AND TV
VoD SERVICES OPERATIONAL IN EUROPE
(July 2006)

- does not include VoD services for adult films
Source : European Audiovisual Observatory
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OPERATORS OF FILM VoD SERVICES

- Telecom operators: T-Online, France Telecom, Belgacom,
Telecom ltalia, Telefonica
- 1SP: Fastweb (IT), Arcor (DE), Absolut Medien (DE), Tiscali
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OPERATORS OF FILM/TV VoD SERVICES IN
EUROPE BY MAIN ACTIVITY (July 2006)
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MORE TO COME...
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IN SEARCH OF A BUSINESS MODEL FOR
VoD SERVICES

Developing appealing libraries :
e Current offer from VoD film services in Europe: from
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TOWARDS AN EUROPEAN VoD MARKET ?
GEOGRAPHICAL FLEXIBILITY OF VoD SERVICES

« SERVICES TO PC MAY BE RESTRICTED BY TERRITORY
(Geocode 1P address credlt card, subscrlber




BREAKDOWN BY ORIGIN OF FILM
ADMISSIONS IN THE EUROPEAN UNION

(EU 25 — 2005 prov.)

Source: European Audiovisual Observatory /7 LUMIERE database
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VoD AS A SOLUTION FOR THE
CIRCULATION OF EUROPEAN FILMS ?

- Linguistic and cultural segmentation of the European market
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ORIGIN OF FILMS ON SOME VoD SERVICES IN
EUROPE

Source : NPA Conseil/CNC
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STRATEGIC ISSUES TO DISCUSS (1)

- Broadcasters with strong involvement in the film rights
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STRATEGIC ISSUES TO DISCUSS (2)

e Distribution market will continue to be shaped by the
strategy adopted by US majors
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PROFIT MARGINS OF EUROPEAN UNION
DISTRIBUTION COMPANIES
(1999 — 2004)

Source: European Audiovisual Observatory
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AVERAGE OPERATING REVENUES OF VIDEO
DISTRIBUTION COMPANIES (2004)
In th. EUR
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STRATEGIC ISSUES TO DISCUSS (3)

- Regulation of interoperability may .
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STRATEGIC ISSUES TO DISCUSS (4)

e Pan-European VoD service(s) for distribution of

-~ European films as a dream®? .
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TOWARDS TRANSPARENCY
ON DEMAND ? (1)

« Only 85 %06 of the EU theatrical market transparent

-« Amounts invested by broadcasters in film production
-+ Dataon film pay-TV channels are lacking
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TOWARDS TRANSPARENCY
ON DEMAND ? (2)

e European producers and distributors express
the need for studies supported by public




WHY DO WE NEED TRANSPARENCY OF
THE AUDIOVISUAL INDUSTRY ?

Elaboratlng public pollcy
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Further details:




