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OBJECTIVES OF THE PRESENTATION

•• To To provide provide an an overview overview of of recentrecent film film 
market market trends in trends in thethe countries countries joining joining 
the European the European Union in May 2004Union in May 2004

– ProductionProduction
–– Cinema attendanceCinema attendance
–– ScreensScreens
–– Market sharesMarket shares
–– DistributorsDistributors
–– Public Public FundingFunding



FEATURE FILM PRODUCTION IN NEW MEMBER FEATURE FILM PRODUCTION IN NEW MEMBER 
STATES OF THE EU (1999 STATES OF THE EU (1999 -- 2002)2002)

Source: European Audiovisual ObservatorySource: European Audiovisual Observatory
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CINEMA ATTENDANCE IN NEW MEMBER STATES CINEMA ATTENDANCE IN NEW MEMBER STATES 
OF THE EUROPEAN UNION OF THE EUROPEAN UNION 

(1999 (1999 –– 2002)2002)
Source: Source: European Audiovisual ObservatoryEuropean Audiovisual Observatory
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ADMISSIONS 2000ADMISSIONS 2000--20022002
(in millions)(in millions)

Source: Source: European Audiovisual ObservatoryEuropean Audiovisual Observatory
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AVERAGE ADMISSIONS PER CAPITA AVERAGE ADMISSIONS PER CAPITA 
(2002)(2002)

Source: Source: European Audiovisual ObservatoryEuropean Audiovisual Observatory
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SCREEN NUMBERS IN SCREEN NUMBERS IN 
NEW MEMBER STATES OF THE EUNEW MEMBER STATES OF THE EU

(1999(1999--2002)2002)
Source: European Audiovisual Observatory / MEDIA Source: European Audiovisual Observatory / MEDIA SallesSalles
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MARKET SHARES OF ADMISSIONS MARKET SHARES OF ADMISSIONS 
BY FILM ORIGIN BY FILM ORIGIN 

(2002)(2002)
Source: European Audiovisual ObservatorySource: European Audiovisual Observatory
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MARKET SHARES OF ADMISSIONS IN MARKET SHARES OF ADMISSIONS IN 
THE CZECH REPUBLIC (1996THE CZECH REPUBLIC (1996--2002)2002)

Source: Source: European Audiovisual ObservatoryEuropean Audiovisual Observatory / LUMIERE / LUMIERE databasedatabase
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MARKET SHARE OF ADMISSIONSMARKET SHARE OF ADMISSIONS
IN POLAND (1996IN POLAND (1996--2002)2002)

Source: Source: European Audiovisual ObservatoryEuropean Audiovisual Observatory / LUMIERE / LUMIERE databasedatabase
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MARKET SHARE OF ADMISSIONSMARKET SHARE OF ADMISSIONS
IN HUNGARY (1996IN HUNGARY (1996--2002)2002)
Source: OBS / LUMIERE / Source: OBS / LUMIERE / AssAss. Of . Of DistributorsDistributors
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MARKET SHARE OF ADMISSIONSMARKET SHARE OF ADMISSIONS
IN LITHUANIA (1998IN LITHUANIA (1998--2002)2002)

Source: OBS / Source: OBS / Statistics LithuaniaStatistics Lithuania
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DISTRIBUTOR MARKET SHARES ON THE DISTRIBUTOR MARKET SHARES ON THE 
CZECH REPUBLIC MARKET (2002)CZECH REPUBLIC MARKET (2002)

Source: Source: European Audiovisual ObservatoryEuropean Audiovisual Observatory/Min. Cult./Min. Cult.
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DISTRIBUTOR MARKET SHARES ON THE DISTRIBUTOR MARKET SHARES ON THE 
POLISH MARKET (2002)POLISH MARKET (2002)

Source: Source: European Audiovisual ObservatoryEuropean Audiovisual Observatory/ES Media/ES Media
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DISTRIBUTOR MARKET SHARES ON THE DISTRIBUTOR MARKET SHARES ON THE 
HUNGARIAN MARKET (2002)HUNGARIAN MARKET (2002)
Source: Source: European Audiovisual ObservatoryEuropean Audiovisual Observatory/AHD/AHD
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DISTRIBUTOR MARKET SHARES ON THE DISTRIBUTOR MARKET SHARES ON THE 
ESTONIAN MARKET (2002)ESTONIAN MARKET (2002)

Source: Source: European Audiovisual ObservatoryEuropean Audiovisual Observatory/EFSA/EFSA
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MULTIPLEX DEVELOPMENT MULTIPLEX DEVELOPMENT 
(1999 /2002)(1999 /2002)

Source: OBS/Media Salles/UFD/AHD
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MARKET SHARES OF FILMS FROM THIRD MARKET SHARES OF FILMS FROM THIRD 
COUNTRIES IN THE EUROPEAN UNIONCOUNTRIES IN THE EUROPEAN UNION

(1996(1996--2002)2002)
Source: European Audiovisual Observatory / LUMIERE
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PUBLIC FUNDING FOR FILM AND TELEVISION PUBLIC FUNDING FOR FILM AND TELEVISION 
IN NEW MEMBER STATES OF THE EUIN NEW MEMBER STATES OF THE EU

(NATIONAL FUNDING BODY BUDGETS) (NATIONAL FUNDING BODY BUDGETS) 
(2000 (2000 –– 2002) 2002) 

Source: European Audiovisual Observatory / KORDA databaseSource: European Audiovisual Observatory / KORDA database
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PROFIT MARGIN OF VARIOUS BRANCHES OF PROFIT MARGIN OF VARIOUS BRANCHES OF 
THE FILM & TV INDUSTRY IN THE EUROPEAN THE FILM & TV INDUSTRY IN THE EUROPEAN 

UNIONUNION
(1997(1997--2001)2001)

In %In %
Source: Source: European Audiovisual ObservatoryEuropean Audiovisual Observatory
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CONCLUSIONS CONCLUSIONS 

•• 2002 2002 year year of mixed fortunes for of mixed fortunes for the the film film 
industry industry in in the the countries countries joining the joining the EUEU

•• New New cinema from these cinema from these countries countries little little 
known known by Western by Western European European audiences audiences 
except through except through festivalsfestivals

•• Vertical Vertical integration integration of distribution of distribution and and 
exhibition important in a exhibition important in a number number of of 
countriescountries

•• Some Some of of the markets the markets for for whichwhich data data is is 
available available show show high high concentration in concentration in 
distribution distribution sectorsector. . 
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