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y of the legal statute, organisation and
cing o -ﬁéToubllc audiovisual sector

— unversny of accountlng systems

- Transparency problems in some countries
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R NI TION OF THE AUDIOVIUSAL PUBLIC SECTOR.
" DU SECTEUR PUBLIC DE L’AUDIOVISUEL FOR STATISTICAL

ANALYSIS

: -lVlllllllll-ll'ﬂlll':_"I.'ﬂ..’ ale teIeV[Slon programm e prOdUCtIOn
‘and music publishing

activities

60 Programmation and broadcasting activities (radio,
television, on-line services)

63 Information (portals, news agency,...)

/73.12 Media representation (adversiting sales houses)
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ransmission activities ? (NACE Rev 2 : 61.
unications)

- what about mixed owned companies (public/ private) ?

- what about the Dutch broadcasting associations ?

- how to deal with the fact that costs of the licence fee
collection are or not coverred by the PSB companies ?



ERSITY OF THE FINANCING OF THE PUBLIC
RADIO-TELEVISION COMPANILES

ae—'—advertlsmg sponsoring,

ising, sales of rights, subscnptlon revenues,
:dqis:l:r:lbahon revenues (cable, satelite, IPTV..), facilities
~services, other commercial income,.

Other revenues

but also...

. other methods of financing (debt garantee, capital injection,
free access to spectrum,...)



DIVERSITY OF THE ORGANISATION
MODELS

agmented models : various entities for radio and
2 France, Sweden,..)

— “Various models for regional television (France 3 vs ARD
1l vs Autonomicas)

- Possible autonomous companies for production (France
2 Cinéma, Studio Hamburg, Bavaria,..)

- B%zsib)le autonomous companies for archives (INA,



h EBU : very useful, but gaps in the

iol process and some weaknesses in the

Slow access to accounts
Reports not always accessible on-line
Some companies never answer to our requests

Difficulties in obtaining consolidated breakdown of
revenues

Confusion between « other commercial income » and
« other income »




METHODOLOGY FOR THE FINANCI AL
ANALYSIS OF TELEVISION COMPANIES

Analysis of non-consolidated accounts of 608
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-~ - Typology of companies providing TV channels

~ = 8SPTV : public TV companies
- ADTYV : generalist channels financed by advertising
- PAYTV : film pay-TV channels (including Canal+)
- PACKTYV : packagers (BskyB, Canalsat, Premiere,...)
- THTYV : providers of thematic channels
- HSTV : home-shopping




NUMBER OF COMPANIES INCLUDED IN THE
FINANCI AL ANALYSIS (EUR 27)

SPTV ADTV PAYTV PACKTV  THTV HSTV
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~ AVERAGE YEARLY GROWTH OF THE —
VARIOUS TV FAMI LI ES

' “J AR ER R . J/J “JERERE N\ F BN N/ )

= _-/IL__
= — y A
i mSPTV
— mADTV
o OPAYTV
OPACKTV
o 4
—_ BTHTV
DHSTV
o
e B Total
-5% -

.2001/ 2005



“PROFIT MARGIN OF THE VARIOUS TV —
FAMI LI ES

PACKTV
-=THTV
-30 HSTV
.40




N OF RADIO AND TELEVISFON——""
COMPANI ES

I

1N BB
o & A N




N OF RADIO AND TELEVISFON——""
COMPANI ES

s
-‘Illv_‘llg;‘ 2 — Ut 2006 2007

——— i~ ES

e ——
S — / —HU
- =40 A ——PT

— — — =g —GR

-60 —¥=FI




REAKDOWN OF NET REVENUES OF RADI O AN
TV COMPANIES IN 2005 (EUR27)

PTV & SPRAD

W Licence fee SPTV & SPRAD

O Other publicincome

O Advertising/ Sponsorship SP RAD-TV
B Advertising ADTV

O Advertising PAYTV

B Advertising PACKTV

O Advertising THTV

oIA,Advertising private radios

B Subscriptions SPTV

7,198 Subscription PAY-TV

O Subscription PACKTV

B Distributors fees to PACKTV
B Distributors fees to THTV

B Home shopping (HSTV)

B Other revenues




- ~REVENUES OF PUBLIC BROADCASTING ——

COMPANI ES (2006)

(est.)
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B Commercial
income

B Public funds



-~ REVENUES OF PUBLIC BROADCASTING
COMPANIES (2006)
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~ REVENUES OF PUBLIC BROADCASTING
COMPANIES (2006)

OOthers
B Commercial income
E Public funds
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BREAKDOWN OF REVENUES OF PUBLIC
BROADCASTING COMPANIES (2006)




NS BETWEEN | MPORTANCE OF PUBLIC
FUNDING AND DAILY AUDIENCE MARKET
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FEE (2007/2003)

E YEARLY GROWTH OF THE TV LICENCE
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CONTRIBUTION BY INHABITANT TO THE
PUBLIC FINANCILNG OF THE PSB (2006) IN EUR
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- CONTRIBUTION BY INHABITANT TO THE
PUBLIC FINA IN EUR

0- _

BRO MLV EBG OPL BSI ELT EMT BCZ OEE @SK OHU




-~ AVERAGE EXPENDI TURE BY INHABITANT FOR -
THE FINANCING OF THE PUBLIC AUDIOVISUAL
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~AVERAGE EXPENDI TURE BY INHABITANT FOR -

~ THE FINANCING OF THE PUBLIC AUDIOVISUAL
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PUBLIC AUDI OVI SUAL SECTOR AND OTHER
SECTOR OF ACTIVITIES

All sectors except Public audiovisual Other sectors of
railways and general sector general interest

interest activities

EEU-25




4800

" A ’ i _ The Public
g Service
: Broadcasting

Culture
OBSERVATOIRE EUROPEEN DE L'AUDIOVISUEL
EUROPEAN AUDIOVISUAL OBSERVATORY
EUROPAISCHE AUDIOVISUELLE INFORMATIONSSTELLE

il

http:/ / www.obs.coe.int
http:/ / mavise.obs.coe.int



	��ANDRE LANGE�Head of Department “Information on Markets and Financing”
	METHODOLOGICAL ISSUES FOR THE COMPARATIVE ANALYSIS
	OPERATIONAL DEFINITION OF THE AUDIOVIUSAL PUBLIC SECTOR DU SECTEUR PUBLIC DE L’AUDIOVISUEL FOR STATISTICAL ANALYSIS
	SOME FURTHER COMPLEMENTARY ISSUES
	DIVERSITY OF THE FINANCING OF THE PUBLIC RADIO-TELEVISION COMPANIES
	DIVERSITY OF THE ORGANISATION MODELS
	TRANSPARENCY ISSUES
	METHODOLOGY  FOR THE FINANCIAL ANALYSIS OF TELEVISION COMPANIES
	NUMBER OF COMPANIES INCLUDED IN THE FINANCIAL ANALYSIS (EUR 27) �(2001-2005)
	OPERATING REVENUES OF THE VARIOUS TV FAMILIES�(2000-2005) (Th. EUR)
	AVERAGE YEARLY GROWTH OF THE VARIOUS TV FAMILIES �(2001/2005) (in %)
	PROFIT MARGIN OF THE VARIOUS TV FAMILIES�(2001-2005) (in %)
	PROFIT MARGIN OF RADIO AND TELEVISION COMPANIES�(2001-2006)�(in %)�Source : OBS
	PROFIT MARGIN OF RADIO AND TELEVISION COMPANIES�(2001-2007)�en %
	BREAKDOWN OF NET REVENUES OF RADIO AND TV COMPANIES IN 2005  (EUR 27)
	REVENUES OF PUBLIC BROADCASTING COMPANIES (2006)�( EUR MILLION) �Source : OBS
	REVENUES OF PUBLIC BROADCASTING COMPANIES (2006)�(EUR Million) �Source : OBS
	REVENUES OF PUBLIC BROADCASTING COMPANIES (2006)�EUR Million�Source : OBS
	BREAKDOWN OF REVENUES OF PUBLIC BROADCASTING COMPANIES (2006)�Source : OBS
	 RELATIONS BETWEEN IMPORTANCE OF PUBLIC FUNDING AND DAILY AUDIENCE MARKET SHARE (2006)
	TV LICENCE FEE (2007) (IN EUR)��Source : OBS
	AVERAGE YEARLY GROWTH OF THE TV LICENCE FEE (2007/2003)�Source : OBS
	CONTRIBUTION BY INHABITANT TO THE PUBLIC FINANCING OF THE PSB (2006) IN EUR
	CONTRIBUTION BY INHABITANT TO THE PUBLIC FINANCING OF THE PSB (2006) IN EUR
	AVERAGE EXPENDITURE BY INHABITANT FOR THE FINANCING OF THE PUBLIC AUDIOVISUAL SECTOR (2006) IN EUR
	AVERAGE EXPENDITURE BY INHABITANT FOR THE FINANCING OF THE PUBLIC AUDIOVISUAL SECTOR (2006) IN EUR
	RELATIVE IMPORTANCE OF THE NATIONAL PUBLIC AID TO THE PUBLIC AUDIOVISUAL SECTOR AND OTHER SECTOR OF ACTIVITIES�(EUR 25 -2006)�EUR Million�Source : OBS and Scoreboard EC DG Competition
	http://www.obs.coe.int �http://mavise.obs.coe.int�

