
ANDRE LANGE 
Head of Departm ent  “I nform at ion on Markets 

and Financing”

W hy do w e need m ore econom ic t ransparency
for the European audiovisual industry?

MI P TV, 9  April 2 0 0 8

OBSERVATOIRE EUROPEEN DE L'AUDIOVISUEL

EUROPEAN AUDIOVISUAL OBSERVATORY

EUROPÄISCHE AUDIOVISUELLE INFORMATIONSSTELLE



W HY DO W E NEED MORE TRANSPARENCY ?

Transparency is necessary :

-  for the correct  im plem entat ion of m arket  rules  
( level playing field, avoiding negat ive effects of asym et ry of 
inform at ion)

-  for m acroeconom ic analysis
-  for the creat ion of public policy
-  for investors’ decisions
-  for r ights owners’ abilit y in negot iat ion
-  for consum ers’ inform at ion
-  for cit izens’ inform at ion



MACROECONOMI C DATA

Turnover of the audiovisual sector

Cont r ibut ion to the GDP

Em ploym ent

Econom ic sustainabilit y

I m pact  of polit ical decisions

Analysis of the value chain



GAPS I N  TRANSPARENCY FOR 
MACROECONOMI C DATA

• No regular business stat ist ics surveys by nat ional 
stat ist ics inst itutes and EUROSTAT

• No system at ic publicat ion of com panies’ f inancial 
statem ents in som e count r ies

• Publicat ion of consolidated accounts by groups but  
no system at ic divulgat ion of subsidiar ies’ accounts

• No system at ic breakdown of revenues (kind of 
revenues, dist inct ion between broadcasters/ dist r ibutors or 
broadcasters’/ producers’ revenues)



DATA NECESSARY FOR THE ELABORATI ON OF 
PUBLI C POLI CY

• Data on ownership and concent rat ion for m onitor ing 
pluralism  and cultural diversity

• Data on m arket  segm ents to im plem ent  com pet it ion rules

• Data on revenues of the various stakeholders (e.g. decisions 
on the financing of public service broadcasters)

• Data on the origin of program m es and on the balance of 
t rade in program m e exchanges

• Data on household equipm ent  in prevision of the analogue 
switch-off



DATA NECESSARY FOR THE I NVESTORS

• Level playing field

• Knowledge of m arket  t rends

• Knowledge of profitabilit y of act iv it ies

• Knowledge of the success of specific products

• Analysis of product ion costs

• Financial situat ion of other com panies

• Elaborat ion of new business m odels

• Regulatory perspect ives



DATA NECESSARY FOR RI GHTS’ OW NERS

• Com m ercial value of the works

• Knowledge of the value chain for negot iat ion of 
cont racts

• Technical penet rat ion  of the channels dist r ibut ing 
their  works

• Real audience of their  works



DATA NECESSARY FOR THE CONSUMERS

•  Com paring offers (e.g. line-up of packages)

•  Com paring pr ices

•  Understanding the basic pr inciples of the indust ry

•  Understanding the technological changes

•  … and keeping consum ers’ loyalty to the indust ry.



W I LL THE MAVI SE DATABASE ANSW ER ALL 
THESE NEEDS ?

• Database will include data on 7000 TV channels 
available in Europe

• I dent ificat ion of players

• Detailed ident ificat ion of the TV offers by the 
various dist r ibutors

• Providing for the EC basic indicators (audience 
data, financial statem ents of TV com panies)

• Allowing the Observatory to im prove its econom ic 
analysis



I N  W HAT AREAS DO W E NEED I MPROVED 
COLLABORATI ON FROM THE I NDUSTRY ?

• More t ransparency concerning ownership and contacts

• More t ransparency in the financial statem ents of m ajor 
players (dist r ibutors of channels, broadcasters)

• More t ransparency on technical penet rat ion and num ber of 
subscribers



NUMBER OF TV COMPANI ES I N  THE EUROPEAN 
UNI ON ( EUR 2 5 )  I NCLUDED I N  OBS SURVEY 

( 2 0 0 1 - 2 0 0 5 )
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OPERATI NG REVENUES OF THE VARI OUS 
FAMI LI ES OF TV COMPANI ES 

( 2 0 0 1 - 2 0 0 5 )  ( Th. EUR)
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YEARLY AVERAGE GROW TH OF THE VARI OUS 
FAMI LI ES OF TV COMPANI ES ( 2 0 0 1 / 2 0 0 5 )  

( in % )
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BREAKDOW N OF NET REVENUES OF RADI O-  
TELEVI SI ON COMPANI ES I N  THE EU ( EUR 2 7 )  

( 2 0 0 5 )  
Source : European Audiovisual Observatory
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TOTAL OPERATI NG REVENUES OF PUBLI C 
RADI O- TELEVI SI ON COMPANI ES ( 2 0 0 5 )  

( Millions EUR)  
Source : OBS
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BREAKDOW N OF THE OPERATI NG REVENUES 
OF PUBLI C RADI O- TELEVI SI ON COMPANI ES 

( 2 0 0 5 )  -  ( Millions EUR)  
Source : OBS
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FOR FURTHER DETAI LS :

http://www.obs.coe.int*http://www.obs.coe.int*

ht tp:/ / w w w .obs.coe.int  and 

the MAVI SE database… 
ht tp:/ / m avise.obs.coe.int
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