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Why do we need more economic transparency
for the European audiovisual industry?
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'r .Cﬁmplementatlon of market rules
Eﬁlﬂaﬁng field, avoiding negative effects of asymetry of

- ~information)

-~ - for macroeconomic analysis
- for the creation of public policy
- for investors’ decisions
- for rights owners’ ability in negotiation
- for consumers’ information
- for citizens’ information



ribuf IOﬂ to the GDP

Er—-—Emeloyment

"""" = Economic sustainability
= [mpact of political decisions
= Analysis of the value chain




GAPS IN TRANSPARENCY FOR

- { i publlcahon of companies’ financial
~ statemen ts In some countries

» Publication of consolidated accounts by groups but
no systematic divulgation of subsidiaries’ accounts

 No systematic breakdown of revenues (kind of
revenues, distinction between broadcasters/distributors or
broadcasters’ /producers’ revenues)



" DATA NECESSARY FOR THE ELABORATION OF —

—— B A

4—aaia:on revenues of the various stakeholders (e.g. decisions
~........on the financing of public service broadcasters)

« Data on the origin of programmes and on the balance of
trade in programme exchanges

« Data on household equipment in prevision of the analogue
switch-off



DATA NECESSARY FOR THE INVESTORS
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%a—_Analysm of productlon costs

 Financial situation of other companies
« Elaboration of new business models

 Regulatory perspectives



MOTTM works
mﬁof the value chain for negotiation of

E———

: ~__contracts

« Technical penetration of the channels distributing
their works

» Real audience of their works



“the basic principles of the industry

standing the technological changes

« ...and keeping consumers’ loyalty to the industry.



”'afon of players

— Detalled identification of the TV offers by the
various distributors

 Providing for the EC basic indicators (audience
data, financial statements of TV companies)

 Allowing the Observatory to improve its economic
analysis



IN WHAT AREAS DO WE NEED | MPROVED
COLLABO RY ?

sparency in the financial statements of major
rstrlbutors of channels, broadcasters)

« More transparency on technical penetration and number of
subscribers



NUMBER OF TV COMPANIES IN THE EUROPEAN
UNION (EUR 25) INCLUDED IN OBS SURVEY
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RATING REVENUES OF THE VARIOUS
FAMILIES OF TV COMPANIES
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ARLY AVERAGE GROWTH OF THE VARIOUS -
FAMILIES OF TV COMPANIES (2001/2005)
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~ BREAKDOWN OF NET REVENUES OF RADTO=""—
“"TELEVISION COMPANIES IN THE EU (EUR 27) —
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~ TOTAL OPERATING REVENUES OF PUBLIC —
RADIO-TELEVISION COMPANIES (2005)

Solrce : Ub s

0000 O Other income

O Other income

(000 1T—

| O Others commercial

- . revenues
B Pay-TV

B Merchandising

B Programmes sales

B Advertising & Sponsoring

0 - B Other publicincome

DE GB FR | T ES W Licence fee
(est.) B Grants




- BREAKDOWN OF THE OPERATING REVENUES
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OBSERVATOIRE EUROPEEN DE L'AUDIOVISUEL
EUROPEAN AUDIOVISUAL OBSERVATORY
EUROPAISCHE AUDIOVISUELLE INFORMATIONSSTELLE
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http:// www.obs.coe.int and

the MAVISE database...
hitn/ / mavice obs coe . int
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