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● How can polyphony create transparency as an effect of meaning in media 
discourse?

● Examining media scenographies (Maingueneau 2004, Charaudeau [2005] 
2011, Jeanneret 2019; Souchier, Candel and Gomez-Mejia 2019) ;

● Hypothesis: Polyphony serves the exhibition of transparency as guarantee 
for informational reliability (basis for a trusting relationship to engage 
audiences).



Why Transparency?



● Transparency as an imperative in the communication of organizations 
(Catellani et al. 2015)

● Media transparency: accessing, diffusing, understanding information;
● Transparency used as a synonym for publicity but prevails from the 1980s 

(Baume in Alloa et Thomä 2019);



● Media produce representations that claim to be truth (eg. by establishing 
authenticity of sources > authority);

● Authority is a matter of negociation (Hobbs 2021, 226);
● Transparency as a social consensus (Alloa 2019);



Why Polyphony?



● Evidential value of polyphony in media discourses (Charaudeau [2005] 
2011);

● Democratizing intention (Ibid.);
● Combination of different points of view => effect of media neutrality 

(Rabatel 2017)
● Polyphony as an important feature of digital texts (Candel, Souchier and 

Gomez Mejia 2019)



Analyzing the Role of Polyphony in Three 
Online Media





● Three media: (i) Vrai ou Fake (France Info); (ii) The Observers (France 24); (iii) 
The Conversation UK;

● Including a media educational dimension;
● Examining promise as “the explicit expression of a proposition about 

communication and what it can bring to its audiences” (Jeanneret 2014, 
14)

● Said transparency — shown transparency;
● Understanding media imposes, in first analysis, to mourn any claim to 

transparency. What remains then, are strategies of actors, of 
self-legitimation (Jeanneret 2019, 108‑9).



1. Vrai ou Fake



Source: 
https://www.francetvinfo.fr/internet/reseaux-sociaux/twitter/desintox-non-le-compte-twitter-de-bill-gates-n-a-pas-ete-suspendu-par-elon-musk_51
16048.html





Source: https://www.poynter.org/ifcn-fact-checkers-code-of-principles/



Transparency as a Requirement for Mutual 
Surveillance

Source: Moore, Alan & Dave Gibbons, 
1987, Watchmen, DC Comics.

Source: Poynter, “IFCN Code of Principle”, 
https://ifcncodeofprinciples.poynter.org/ 

“Quis custodiet ipsos custodes?” (Juvenal, Satires) 

https://ifcncodeofprinciples.poynter.org/


● Transparency as a tool for self-legitimization (Doutreix et Barbe 2019; 
Schürgers 2021)

● Checking sources, listening to different points of views as good practice => 
shown transparency;

● Recognition as a pillar for building authority (Broudoux and Ihadjadene 
2020)



2. The Observers (Source: https://observers.france24.com/en/who-are-we )

https://observers.france24.com/en/who-are-we


Source: https://observers.france24.com/en/who-are-we 

https://observers.france24.com/en/who-are-we


Source: https://observers.france24.com/en/ (captured on May 9, 2022)

https://observers.france24.com/en/


Source: https://observers.france24.com/en/, captured on May 23, 2022

https://observers.france24.com/en/


● Transparency // optical meaning, immediacity between facts and their reporter.



Elements from the home page of The Conversation UK [extract], captured on May 3, 2022

3. 



Source: https://theconversation.com/how-soaring-inflation-can-be-particularly-harmful-for-young-people-181377 and 
https://theconversation.com/plant-based-milk-products-what-you-need-to-know-before-making-the-switch-183391 (captured on May 20, 
2022.

https://theconversation.com/how-soaring-inflation-can-be-particularly-harmful-for-young-people-181377
https://theconversation.com/plant-based-milk-products-what-you-need-to-know-before-making-the-switch-183391






“Transparency is a core value of 
The Conversation: we believe 
readers have the right to know 
who is speaking as well as what 
they are saying. Anonymity 
should only be granted to 
commenters or sources with the 
approval of the Editor and 
where there is a compelling 
reason to do so.”

The Conversation UK, Global 
Editorial Guidelines, p. 6.

“We ask that commenters to be 
honest and use a real name.”

The Conversation UK,Community Standards.

https://cdn.theconversation.com/static_files/files/2010/Global_Editorial_Guidelines.pdf
https://cdn.theconversation.com/static_files/files/2010/Global_Editorial_Guidelines.pdf
https://theconversation.com/uk/community-standards


To Conclude…



● Adopting a common standard for informational validation and exchange;
● Participation as a condition for democratic debate;
● Voices of witness and expert are gaining in autonomy;
● Media convergence (Jenkins 2006) => increased participation of media 

publics;
● News media reposition themselves as an intermediary to organize the 

voice of others.
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