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Welcome Notes COMB-2021

Dear Friends and Colleagues,

We are pleased to welcome you to the International Conference on
Management and Business (COMB 2021). Your contribution and participation

to the Conference is highly appreciated.

The University of Danang, University of Economics is especially pleased to be
presenting this year’s conference following the cancellation of the event planned for
2020 due to the COVID-19 pandemic. While the conference will be held virtually this
year, the fact that so many impressive speakers and participants are joining in the
discussions shows that there is much enthusiasm for continuing to work together and
collaborate.

Following the success of last eight consecutive years’ conferences from 2012
through 2019; today, we are honored to be the host for the COMB-2021 in our
beautiful Danang city. Throughout the process from ideas to realization of this event,
we have received immense support from our partners and co-organizers — Heriot-
Watt University (UK), University of Liege (Belgium), Mahasarakham University
(Thailand), Thuong mai University, Quy Nhon University, Nha Trang University, and
Vietnam Union of Science and Technology Associations — Danang Economic Science

Association.



I also would like to take this chance to show our deep gratitude for the
contribution of our distinguished keynote speakers: Professor Babak Taheri,
Professor of Marketing from Heriot-Watt University in the UK; and Professor Mario
Cools from University of Liege in Belgium. Working with these prominent partners

and individuals has allowed us to make this conference come true!

I'm sure that you will gain new insights and understandings of the key issues in
management and business, especially under COVID-19, and hope you will be able to

network and develop new contacts that will be useful in your future projects.

In closing, I'd like to recognize the hard work of the organizing committee,
including our partner universities for making the COMB-2021 possible under
challenging circumstances. | also wish to thank chairs that have contributed by
supporting the committee’s work and by hosting parallel sessions online. We are also
indebted to members of the Organizing Committee for their support to make this event

a great success.

We wish you all an intellectually stimulating and productive conference.

Thank you!

Assoc.Prof. Thuy Anh VO
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. KEYNOTE SPEAKERS

Assoc.Prof. Mario COOLS, Professor in Transport and Mobility, University of
Liege, Belgium

His main research focus lies on transportation
models, reliability of transport systems,
sustainability enhancing decision support
systems, and the impact of new transport
infrastructure. Prof. Cools has published
numerous articles in leading peer-reviewed
journals, including Safety Science, Transport
Policy, International Journal of Production
Research, Expert Systems with Application,
Networks and Spatial Economics, Renewable
and Sustainable Energy Reviews,
Transportation Research. Part A-B-C.

Professor Babak Taheri, Professor of Marketing at Heriot-Watt University,
Edinburgh, UK

Prof. Babak has an established reputation in the
marketing field with a specific reputation in
marketing management, consumer behaviour
and tourism, leisure and cultural consumption.
He has published over 100 academic journal
articles, a significant number of which are in 3*
and 4* ABS-listed journals with high impact
factors. He is the co-chairman of tourism
marketing special interest group in Academy of
Marketing, UK. He is Senior Editor for Tourism
Management Perspectives, and Associate
Editor of two journals: The Service Industries
Journal and International Journal of
Contemporary Hospitality Management.
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The International Conference on Management and Business — COMB 2021

THE IMPACT OF ENTREPRENEURIAL COMPETENCIES ON
ENTREPRENEURSHIP INTENTION: THE CASE AMONG
BUSINESS STUDENTS IN DANANG

Le Thi Minh Hang, Nguyen Son Tung, Ta Nguyet Phuong
University of Economics - The University of Danang

ABSTRACT

Many previous studies evaluated factors influencing entrepreneurial intention including psychological
factors, social economic factors, family circumstance, etc. In contrast, there are very few studies examine
the relationship between entrepreneurial competencies and entrepreneurial intention. Thus, this paper aim
to identify the list of competencies that impact entrepreneurial intention among Southeast Asian students
who influenced by Confucianism. The conceptual model was established based on the list of previous
studies in this field with a sample size of 1000 students who study in University of Economics — The
University of Danang. The main finding indicated that (i) from eleven independent variables listed from
previous studies, only six independent variables remain; (ii) there are no evidences to prove that risk
management and tenacity/ perseverance were associated with entrepreneurship intention. These results
have important values in developing entrepreneurship training programs to promote students'
entrepreneurial intention among Southeast Asian Countries.

Keywords: entreprencurial competencies, entrepreneurial intention, Confucianism, EFA, SEM.

1. Introduction

Vietnam is facing the fouth Covid-19 wave since the outbreak of the pandemic in the beginning of 2020.
The negative impacts caused by this wave to the Vietnamese economy is really dire. Currently, Vietnam’s
GDP is expected to growth about 4.8 percent in 2021, which is 2.0 percent lower than the prediction made by
the World Bank Group in December 2020 (World Bank, 2021). Also, retail sales in July fell by 19.8 percent
compared to the same period last year (World Bank, 2021). Especially, economic regions in southern Vietnam
recorded heavy losses in industrial production including Ben Tre province, which decreased by 60.1%; Dong
Thap decreased by 59.1%; HCMC decreased by 49.2%; Vinh Long decreased by 41.5%; Tay Ninh decreased
by 36.9, etc (Nguyen Nga, 2021). The Covid-19 pandemic has had a lot of impacts on the economy and
entrepreneurs also absorb the hardships during this epidemic period. However, there are startups that find
opportunities in times of upheaval. In the past, big companies had the advantage of scale, so they were very
strong but during the pandemic, any company that is able to be lean and thrifty will has a competitive advantage
(Pham Huu, 2021). Besides, the Covid-19 epidemic has partly changed consumer habits as they use more
online services and pay more without cash (Pham Huu, 2021). These are common opportunities for
entrepreneurs to develop creative business ideas. Indeed, entrepreneurship plays an important role in economic
development and job creation for the workforce as well as affects many macroeconomic indicators such as
gross domestic product (GDP), per capita income (PCI), unemployment rate, etc (Moica et al., 2012). Before
the pandemic, the number of Vietnamese enterprises operating across the country has reached 714,755
enterprises and the contribution of new enterprises, especially small and medium enterprises (SMEs) accounts
for nearly 50% of GDP and attracts nearly 90% of the new labor force in Vietnam (Le Quang, 2018; GSO,
2019). Thus, promoting entrepreneurial activities is a good solution to create jobs, increase the dynamism of
the economy and reduce the unemployment rate.

One of the most important prerequisites for this success is an entrepreneurial spirit. Therefore,
developing an entrepreneurial spirit as well as acknowledging the contributions of entrepreneurs is essential.
Due to its essential, many previous studies focus on factors influencing entrepreneurial intention. Although
entrepreneurial intention is not a completely new topic, it has been continuously a hot topic in social and
research communities around the world since the 1990s (Gibb, 1987). Previous studies have done empirical
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