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Information taken from the CWAPE, the regulator for the Wallonia region, see: https://www.cwape.be/?dir=4.5.01
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The market: how it is organized now (and since 2007 in        )  



Remarkable events in the retailing business
Low-cost retailers
Less than ten years ago: the Belgian market
was dominated by the two historical
retailers, Luminus and Electrabel.

Low-cost retailers have appeared. Their tricks 
for succeeding: (i) buying electricity at the 
cheapest price on electricity markets (ii) bet on 
a downward trend for electricity prices (iii) very
lean companies (iv) regulation in their favor. 

Effects:  (i) pressure on retail prices for electricity (ii) historical actors
have had to adopt leaner/more efficient operational practices. 



Remarkable events in the retailing business
June

Effects: (i) better competition between retailers (ii) make sure you
always grab the best offers. 



Remarkable events in the retailing business
The sales trading platform of retailers
Many electricity consumers, even if 
eligible cannot interact directly with
electricity markets (too complex). 

Retailers have developed platforms
allowing them to play easily
the wholesale market game. 

Effects: (i) de-risking the retailing business    
(ii) better possibilites for consumers to 
exploit their flexilibility (iii) cheaper
electricity prices. 
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Remarkable events in the retailing business
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Effects: (i) additional competition between retailers (ii) standardization of contracts
for electricity (iii) the retailers will have to focus on non-standard products that
bring value to their customers (e.g., products that better exploit their load profile or 
their flexiblity) to get again decent margins. 

With :
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Uber-like models for 
electricity: a definition

Electrical energy consumed 
by loads that does not go 
(only) through the electrical 
energy sale channels 
defined by 

Remarkable events in the retailing business
The rise of uber-like models for electricity

See for more info the document “Uber-like models for the electrical industry” available at:  
http://hdl.handle.net/2268/205035



A taxonomy for uber-like models for electricity
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Uber-like models relying on (self-driving) electric vehicles 

Effects: (i) no intermediary between production and consumption (ii) may favor the 
rise of fully autonomous microgrids


